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A Stady of Major components of M-Commerce in Financial sector

Dr. Neeta B, Kinble
Department of Commerce,
Maisaheb Mool (.'?ul!_cgp, Poud Road, Pune-38

Abstenet:

Phe torn M-Commensy iv paining a momentum since last few years. The invention of this
vancepi hay revolutionized the siness industry. The commerce practices are very well aided by
icchiolovi ad tonlds and apps i 's world,

M commerce hnown as mehile commerce is nothing but buying and selling of products through
waye b aliedd devic ey suc v mobile phone, The A-Commerce iy next-generation c-commerce.
Phae M=Conncrec allows asees o aveess the Internet for financial transactions. The Financial services,
fhe maohile Bankong brokevage services conducted from the same handheld device. Also the M-
Commerce atlows teleconsmunications, bill payment and account reviews can all be conducted from the
samie handneld device, The wier have an ability to place and pay for orders on-the-fly and Information
wrvices, who e inclide the delivery of financial news, sports figures and traffic updates to a single
snofute doy
{ e ogor chemes vovered are

ooSancy o MConpnerce components

g

oWl ot AL Commerce i iancial sectors.

I AM-Conunerce is staned o make an impact on everyday life of common man. The M-
Commerce hay changed the way the delivery mechanism and different business processes. In Financial
sector the M-Commerce is playeg an important role. The M-commerce can play the major role in
sty e finenciad sector Hhe vlore, itis of wtmost important to understand the role of M-
commence e the financial sector

Phe sevearch paper is expected to come with the formation of relationship between various M-

Commerce ind Finaneial seclor components.

1. Introduetion
1.1 Introdnctlon to M-Comimerce 2

T lerm M=Carmerce is sunply saying “commercial transactions conducted electronically by
rmobade phone.” Following ar: some of the listed definitions,

al e of handbeld wein eesdeviees to communicate, interact, and transact via

e speed connection e thie fateenct.

A, Onlune sales transac nons that use wireless clectronic devices such as hand-

hele computers. mobite phones or laptops.

a3 he delivery of elecuonie commeree eapabilitics directly into the

Copviamer s hatd, anyas heee, via wireless technology.

I st mobile commer o owludes the use of data processing and communication technologies.
I needs o he used in business hnancials, online bookings. order processing, inventory management

L iy - - B
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Major services and spplications in M-commerce
U ontont thas g oy,
et tramanctiones
Sutie ol the areas of fmplementations of M-Commerce
[ ERTRINTITE
Shapping:
Eolstant Pacchas iy
ot Mayoent
wves In A-Commierce timplementation
I ovacy
bty -
Chocation mtormtion
b ababtes tor transactons
o between senviee providers and customers
O InteHectoal property ates
[asation
N ducation
Soie of the [deattied pacmmeters forConsumer Protection for
Mo umnnnee
[ ANuthentication ol partics
A uthentication o transaction
o Limsaction Security
Ao lectiomie proot of tansaction
S lecome contract
o yvieat prorection
"Eomsaction Processing Control
T tant purnmeters for development of consumer protection framework
I D ducation and information-
C vk g consumer awnie about risks associated with financial transaction processing
theeageh M-Commere:
"Cneveriiment Regualadion
21 rorunderstand and iimplement the role of government and their initiative for legislative and
repilitory paidelines
A bndustey ieentives -
S o undenstand the responsible role of Industry in protecting the interests of consumers
FE b e de componaonts of Haneial sector
I 20 binancctal Tustiturions
Hpeovides smooth working of the financial system by making investors and borrowers meet. [t
ool e pvestors iy estments i financial markets usimg different financial instruments
L2200 b bl Markets
Wtk ste create on tranc e imancial assets. The Money market handles short-term financiy]
a b pdal markers handbos hoancial assets for long term duration,
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L2300 ] Instrmnents
The Tiganclal insteuments e financial assets, securities or other type of financial instruments.
Fhere 1 i velde range of securites i the markets since the needs of investors and credit scekers are
il leem
P24V an el servives
i neial services are provided by Asset Management and Liability Management Industry.
Fhey pathe s necessaey linds wiel make sure that they are elficiently utilized.
1.2.8Mone,
Moy is understood ta be anything that is accepted for payment of products and services or for
the repavirent of debt. [Cis o dio of exchange and acts as a store of value.
2. Compopents of M-Commer ce -~ A Diagrammatic Presentation o

Alufor services and Identified parameters
Applicutions In M-commerce Consumer Protection for M-Commerce

Content trampetions —p — Authentication of parties

—Authentication of transaction
<—Transaction Security

e M = BgEeetronic proof of transaction
<—lcctronic contract
+—Payment protection

Credit nansnclions =---w
k-— Transaction Processing Control

[ndustry im:cnti‘

Cs

e

Iducation and information

Government Regulation
Lporant paenmeters for deselopment of consumer protection framework
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LR componenty ol finaneinl yeetor -- A Diagrammuatic Presentation

ynane il Imlilnlinn\

_.__... R —

\ Finane nI Markels

Fimancad Bistments ———» I'inanuial services
I inanciil
Sevtor

4. Objecthves

FoStady of M-Commuerce components
VoRude o M-Commiered e Financial seetor,

cnmpom nty

Famane wl Toetilndivom s

W e meem s mmeme e e e
3

Conlent ritasnetiony —m

Uredit i netions - —p

¢

NP O

Mumy i
Dlpram No. 2
& Interrebation between Najor components of M-Commerce and Financial sector
Finnneial Sector Components
Financial lastruments
- "
<«—-Authentication of parties
<—Authentication of transaction
<-—"Transaction Sceurity
7T M= He—lectronic proof of transaction
4—loctronic contract
«—Payment srolection Rl
«— L'ransaction Processing Control
i
Y

Education wad ilormation

lmporint purameters fur development of consumer protection framework

) i Lt il Mnlkc ts

Guvernment Regulation

Financial Scrvices

& : "'
Indusiry incentives

__Money
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0. Scopre o) Resenrel Paper; N
Thescope nleesearch paper is limited for identifying the various components of M-Commerce

e i el sectar cotponents and their coneeptual relationship among them.
L. Contvlaslon

Thetesvarcher hus pregented the conceptual relationship between various components ?fM'
Commerce Fimncial seetor components. The relationship is formed which indicates thil! M-(,on‘nnf:rcc
v play womajor role in the development of Financinl sector development. The rescarch is open for in-
depthnnad s s oCeelationship bowaen the mentioned various factors for future researches.
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